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Project Overview

• Aims

– provide young people with means to evaluate 
representations of Kilburn with a view to providing 
participants with a sense that they might also be 
able to shape their urban environments 

• Young people as researchers

• Now, we are analysing what they produced & 
how & what this says about (i) Kilburn (ii) our 
approach to working with young people



Methods: building capacity to analyse 
• Interviewing

– Participants interviewed a friend or relative to 
build historic profile of Kilburn from the 
interviewee’s perspective

• Transect walk

– Small groups conducted local transect & 
discussed ways to analyse & represent data

• Image & text analysis

– Reviewed representations of Kilburn in 
newspapers, music, fiction & vlogs



Project outputs & outcomes

• Outputs

– Exhibition of participant's work illustrating how 
they, themselves understand Kilburn & how 
they would like Kilburn to be represented





“What do you think about the Evening Standard pull out on 

property in Kilburn?”

“It looks nice. Like a good place to live”

“Why do you say that?”

“I don’t know….people are having fun. Chatting.” 

“What else do you notice?”

“The people in the photographs look wealthy”

“How do you know?”

“I don’t know. Their clothes. They are drinking cappuccinos”

“What else?”

“Oh my god… it’s so white! Everyone’s white!” 

“Is that your experience of Kilburn?

“Errr. No. That’s not Kilburn. Not at all”



“What strikes you about the advert for the new flats?”

“They look gorgeous. I’d love to live there”

“Why?”

“They look modern. Clean”

“Do you think you will?”

“No. How much are they?”

“£600,000 I think.”

“[laughs]. No”

“Wait… They’ve airbrushed out our school!”

“What?!”

“The view from the flats in the advert. You can’t see St 

Augustin’s!”

“[They laugh]. We’ve been erased!”

“Why do you think they did that?”

“We don’t fit with their image of the area I suppose”







Project outputs & outcomes

• Outputs

– Exhibition of participant's work illustrating how 
they, themselves understand Kilburn & how 
they would like Kilburn to be represented

• Outcomes

– New ways of ‘seeing’ Kilburn

– Contributions to engendering diverse 
perspectives on a place

– did project affect how participants understand 
their own power to contribute to placemaking?



Dilemmas in Youth Research

• Questions of ‘authentic’ youth voices

– Parroting acceptable discourses e.g. on virtues 
of ‘multiculturalism’ & ‘diversity’ in a school 
environment

• Incentives to participate

– ‘Fun’ research projects where students explore 
their ideas of place can look like homework & 
thus be treated like homework (e.g. 
assessment-led learning & the production of an 
exhibition piece)


