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Images of the Nation in Chinese Textbooks
— A Case Study of a Middle School Textbook

ZHANG Peng & LV Lijie
( Faculty of Education Northeast Normal University Changchun 130024 China)

Abstract: The state is an imaginary community. People often use specific national images to
understand and identify the abstract sense of the concept of nation, and based on the understanding,
people feel identity and belonging. The national material, system, culture and national image of the

textbook will deeply affect the students ~ understanding of the country and the cultivation of
patriotism. For students, a selected version of Chinese textbook creates the national image of vast
territory and abundant resources, long history, cultural diversity, and national benevolence and
righteousness. However, there is still room for discussion concerning the balance of images, the image
of the feudal period, the contemporary and the international images of our country, and so forth.
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